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THE ORGANIZATION

Experience Colorado Springs, the Convention &
Visitors Bureau (CVB), is the official travel and
tourism destination marketing organization for
Colorado Springs and the Pikes Peak region,
encompassing El Paso, Teller and Fremont
counties of Colorado.

A 501(c)(6) organization, the CVB was formed
in 1980 with the mission to Bring the World to
Colorado Springs and the Pikes Peak region for
leisure and business travel. It is governed by a
nine-member board of directors.

The organization employs 16 full-time and two
part-time staff and is supported by 40 volunteers.
With a 2010 budget of $2.8 million, about 80
percent of the CVB’s revenue comes through the
Lodging and Automotive Rental Tax (LART), with
the remainder of revenue through private sector
support including memberships, events and
advertising.

Each year, more than 4.7 million people seek

out the Pikes Peak region for pleasure trips, and
over 800,000 come for business. The region has
approximately 13,500 hotel rooms and about
14,000 people work in the travel/tourism sector in
the Pikes Peak region, making tourism the third-
largest regional employer.

Target markets for the CVB include business and
leisure travelers, both domestic and international,
with particular strengths in sporting events and
meetings, corporations and associations, military
and family reunions, religious and government
meetings and vacations for families and outdoors
enthusiasts.

Community assets include the U.S. Olympic
Training Center (Colorado Springs is
headquarters of the U.S. Olympic Committee);
Pikes Peak, accessed by the Pikes Peak Cog
Railway and Pikes Peak Highway; the artist

enclave of Manitou Springs; Garden of the Gods
Park; Royal Gorge Bridge; the U.S. Air Force
Academy; numerous historic sites; Cheyenne
Mountain Zoo; Cripple Creek casino gaming;

the Colorado Springs Fine Arts Center; an
abundance of attractions such as Cave of the
Winds and Seven Falls; plus a plethora of
outdoor activities such as hiking; mountain biking;
whitewater rafting; camping; horseback riding;
golfing; and fishing.

THE COMMUNITY

At an elevation of 6,035 feet, Colorado Springs
is the second largest city in the state with a
metro area population of over half a million
people. The region boasts more than 150 city,
county and state parks and over 300 days of
sunshine annually. Founded in 1871 as a resort
community, the city has a long history of tourism,
with visitors lured by the region’s natural beauty
and temperate climate.

The 14,115-foot Pikes Peak presents a majestic
backdrop to the city and, at the turn of the
previous century, inspired Katharine Lee Bates to
pen our country’s most famous poem and song,
“‘America the Beautiful.”




President / Chief Executive Officer

Experience Colorado Springs at Pikes Peak, The Convention & Visitors Bureau

Colorado Springs was ranked Best Place to Live
by Outside magazine (2009) and continually
ranks as one of the Fittest Cities in the country
by Men’s Fitness magazine. Other notable
rankings in recent years cite the city’s clean

air, affordability, business-friendly environment,
consumer use of technology and dog-
friendliness. The cost of living is 7 percent below
the national average, which further adds to the
quality of life in this region.

The city embraces a strong military tradition
and is home to numerous military installations
including the U.S. Air Force Academy, Fort
Carson, Peterson Air Force Base, U.S. Space
Command and NORAD. In addition to tourism,
strong employment sectors include aerospace,
data storage, homeland defense, national
nonprofits and sports, fitness and wellness
industries.

THE IDEAL CANDIDATE

Education and Experience
The position of President/CEQO requires

graduation from a four-year accredited

college or university with major emphasis in
communications, public relations, advertising
management, business/public administration
or an equivalent and work experience of 10
years of progressively responsible experience
leading to the management of the marketing
and communication functions for a medium-
sized business or public organization including
the management and administration of a staff of
mid-level management and advanced clerical
personnel. Each full year of graduate level
education in one of the previously mentioned
areas can be substituted for two years of the
required experience.

Knowledge. Skills & Abilities
+ Demonstrated success in securing and

building new revenue sources.

* Asolid track record of leadership within
destination marketing organizations or the
hospitality industry.

* Avisionary leader who can chart a course for
growth and mobilize board directors, staff and
the membership to achieve goals.

» A consensus builder who embraces inclusion
and can work comfortably with a variety of
people and organizations in a collaborative
manner.

» Political acumen and strong advocacy skills.

* A sales-driven, performance-based mindset
with marketing and brand-management savvy.

 Arisk taker who embraces the constant
changes in society and technology.
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THE POSITION

The President/CEO reports to a nine-member
board comprised of four lodging industry

representatives, one transportation representative
and four general-business representatives. Direct

reports include the Vice President of Sales, Vice
President of Marketing and Membership, the
Director of Visitor Services, the Chief Financial
Officer and an Executive Assistant.

Principle Duties & Responsibilities
+ Manages and administers policies,

procedures and programs approved by the
Board of Directors.

» Directs the internal staffing and human
resources operations of the CVB, subject
to Board approval, to include applicant
screening, hiring, salary guidelines,
determination of job functions, delegation of
work assignments, evaluation, discipline and
termination.

* Develops and administers general policies
of the CVB’s daily operations including,
but not limited to, hours of operation,
organizational plans and lines of authority,
methods of documentation and reporting,
benefit administration, staff support
requirements, staff development and
education requirements, etc., development
and implementation of a general procedures
manual for the CVB.

* In conformance with the objectives and
strategies of a yearly marketing plan
developed by the CVB staff and approved by
the Board of Directors, attends travel/trade
shows to create and develop new convention
and tourism sales, develops opportunities
for and participates in site inspections,
convention bid presentations and other
tourism/convention sales projects undertaken
by the CVB.

In conformance with measurable objectives
and related strategies of the yearly marketing
plan, formulates and directs placement of

an annual advertising program, develops
public relations programs and implementation
procedures.

Manages the solicitation of new CVB
membership, develops membership
policy and dues structure and oversees
administration of membership services.

In partnership with the Board Chair, develops
agendas for monthly Board of Directors
meetings, provides brief reports on the status
of all pertinent projects and programs.

Prepares an operating budget for approval by
the Board of Directors, presents and justifies
approved budget to City Council, initiates
Board review of new programs or program
changes which may affect operating budget.

Generates and enhances community
awareness of the CVB’s functions by
maintaining a high public profile through
public appearances and through service in
local/public service organizations and citywide
projects.
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* Maintains a positive working relationship with
the Colorado Springs City Council, Mayor,
City Manager and staff, El Paso County,
Colorado Tourism Office (CTO) and the
legislature and governing organizations of the
state of Colorado.

« Maintains positive working relationship with
leaders of community organizations, including
but not limited to Chambers of Commerce
and Southern Colorado Business Partnership,
Economic Development Corporation, Sports
Corporation, U.S. Olympic Committee and
Training Center, Cultural Office of the Pikes
Peak Region, area school districts and
universities/colleges, U.S. Air Force Academy
and other military installations, Colorado
Springs Diversity Forum, Better Business
Bureau, Colorado Division of Wildlife, U.S.
Forest Service, Trails and Open Space
Coalition, Downtown Partnership and Space
Foundation.

» Participates in statewide tourism
organizations to include Colorado Association
of Destination Marketing Organizations
(CADMO) and Tourism Industry Association of
Colorado (TIAC).

» Performs other duties and responsibilities
which may be assigned by the Board of
Directors.

Key Priorities for First Year
» With the Board of Directors, establish a

new organizational strategic plan with clear
milestones and measurable goals.

* Form strong relationships with key
stakeholders to include Colorado Springs
City Council, city staff, leadership of regional
municipalities and elected state officials.

« Establish himself/herself as a community
leader.

» Fully engage the board of directors and CVB
membership in achieving organizational
goals and advocating the CVB’s value in the
community.

» Articulate a plan for stabilizing current
revenue sources and securing new sources
of revenue.

Compensation & Benefits
Compensation for this position is competitive

and commensurate with qualifications and
experience. Competitive benefits package
provided.

Application process
Send resume and cover letter to:

Greg Birkmeier

Specialty Search International

Email: greg@ssirecruiting.com

Phone: (813) 818-7800, Ext. 222

701 South Howard Avenue, Suite 106-223
Tampa, FL 33606-2473




